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               Carsten Niepmann 

 

Solopreneur’s Marketing Basics (8) 

There are several sources where you can get social media data for analysis and insights. Here 
are some of the most common ones: 

 

 Social media platforms: Most social media platforms have built-in analytics tools that 
allow you to track engagement, reach, and other metrics for your posts and profiles. For 
example, Facebook, Twitter, LinkedIn, and Instagram all have their own analytics tools. 

 

 Third-party social media analytics tools: There are many third-party tools available that 
allow you to track social media metrics across multiple platforms. Examples of these 
tools include Hootsuite, Sprout Social, Buffer, and Agora Pulse. 

 

 Public APIs: Many social media platforms offer public APIs that allow developers to 
access data from the platform. This data can be used to build custom analytics tools or to 
integrate social media data with other systems. 

 

 Data brokers: There are also data brokers that specialize in providing social media data 
for research and analysis purposes. Examples of these data brokers include Brandwatch, 
Talkwalker, and Crimson Hexagon. 

 

It's important to note that social media data can be complex and may require some expertise to 
interpret properly. Consider working with a social media analytics expert or consultant to help you 
make sense of your social media data and use it to inform your marketing strategy. 

 


